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Chapter Calendar Update
Please mark your calendars for these important upcoming events.

November/December 2011

Thursday, Nov. 3	 Chapter Board Meeting, 12:00 pm, The Crepe Place, Santa Cruz

Nov. 16-19	 CLCA Annual Convention, Maui, Hawaii, www.clca.org

Thursday, Dec. 1	 Chapter Board Meeting, 12:00 pm, Little Tampico, Soquel

Friday, Dec. 2	 CLCA Water Management Certification Full Test and
	 Workshop, 8 am-4:30 pm Ecology Action Headquarters, 877

	 Cedar St., Ste. 240, Santa Cruz, www.clca.us/water-pro

Wednesday, Dec. 7	 Holiday Get-Together 7:00 pm, Hula’s Island Grill

	 212 Cathcart St., Santa Cruz (831) 426-4852. Casual attire. “White 

	 Elephant”  ($10 or less) gift exchange. Please wrap gift with

	 recycled paper or cloth! RSVP to Andrew Tuckman: andrew.

	 tuckman@visionrecycling.com.

Wednesday, Jan. 18	 Certified Landscape Technician (CLT) Written Test 9 am-noon

	 CLCA Headquarters, 1491 River Park Drive, Suite 100, Sacramento,

	 CA 95815, (916) 830-2780. Deadline to register is Jan. 13, 2012.

	 www.clca.us/certification/test.html

Wednesday, Feb. 1	 Construction Math Seminar, 8:30 am-11:30 am, Los Angeles, CA

	 Register through Landscape Industry Show,  www.clca.us/

	 certification/seminars.html

February 1-2	 Landscape Industry Show (LIS), Los Angeles Convention Center, 

	 1201 South Figueroa Street, Los Angeles, California 90015

Thursday, Feb. 2	 Valve Troubleshooting Seminar, 8:30 am-11:30 am, Los Angeles,

	 CA. Register through Landscape Industry Show,  www.clca.us/

	 certification/seminars.html

Tuesday, Mar. 27	 Chapter Supplier/Membership Night, Seascape Golf Resort

Saturday, Mar. 31	 Certified Landscape Technician (CLT) Field Test , Cuyamaca

	 College, San Diego, www.clca..us/certification/test.html
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President 
Andrew Tuckman, Vision Recycling &
Del Conte Landscaping
41900 Boscell Road
Fremont, CA 94538
(510) 385-0255
andrew.tuckman@visionrecycling.com

Immediate Past President
John David, Prime Landscape
3635 N Main St
Soquel, CA 95073
(8313) 476-5999
jd@primelandscape.com

Treasurer 
Laurie Reily
6749 E Zayante Rd, Felton, CA 95018
(831) 212-8944
twinkis31@aol.com

VP Membership
Mike Ruscoe, Ewing Irrigation
5550 Soquel Ave, Santa Cruz, CA 95062
(831) 464-6777
mruscoe@ewing1.com

VP Communications
Steve McDonald, CLT, McDonald Landscape
141 Holiday Drive, Hollister, CA 95023-6007
(831) 636-1430
s_mcdonald@charter.net

VP Education/Scholarship
Nikos Lynch, Terra Bella Landscaping
1500 Graham Hill Rd, Ste C
Santa Cruz, CA 95060
(831) 479-1629
nikos_lynch@yahoo.com

VP Public Relations/Secretary
Jerry Allison, Jerry Allison Landscaping
1931 W Beach St, Watsonville, CA 95076
(831) 688-6746
jerry@jaland.com

Associate Member 
Representative
Jeff Henninger, Hunter Industries
 (925) 567-7073
Jeffrey.Henninger@ahunterindustries.com

Beautification Awards
Regan Barry, Coastal Evergreen Co
4615 Scotts Valley Drive
Scotts Valley, CA 95066
(831) 438-4747
rbarry@coastalevergreen.com

Chapter Liaison/Phone Tree 
Chris Elliott CLT, Aqua-Green Landscaping
130 Humbug Lane
Santa Cruz, CA 95060 
(831) 475-9417 
aquagreen1@aol.com

Newsletter & Web Editor 
Ki Bowman, M/O Graphics
519 Seabright Ave, Ste 105
Santa Cruz, CA 95062 
 (831) 423-5268
ki@cruzio.com 

President
Robert Wade CLP, CLIA
Wade Landscape
(949) 413-6839
wll2005@gmail.com 

President Elect
Eric Watanabe
Majestic Pools & Landscape, Inc
(818) 831-1390
ewooc@aol.com

Immediate Past President
William Schnetz CLP
Schnetz Landscape, Inc
(760) 591-3453
bill@scnetzlandscape.com 

Secretary/Treasurer
Ted Sandrowski
Sandrowski Landscaping, Inc
(530) 345-3453
tedsandCLCA@aol.com 

Director of Chapter Services
Kevin Fairchild
Illumiscapes, TLC
(714) 541-1000
illumiscapes@sbcglobal.net

Director of Communications
Chuck Carr
Carr Landscape Management, Inc
(818) 300-1076
ccar@carrlandscape.com

Director of Education
Steve Jacobs CLP, CLT
Nature Designs Landscaping
(760) 945-4321
stevej@naturedesigns.net 

Director of Events
Michael Hertzer
Modern Landscaping Inc
(408) 371-4477
mhertzer@modernlandscapinginc.com

Director of Legislation
Shari Collins
Verdant Landscaping
(805) 552-9457
shari@verdantlandscaping.com

Director of Membership
Javier Lesaca
Lesaca Landscape Company
(661) 836-0229
Javier@lesacalandscapecompany.com

Director of Resource 
Management
Frank Niccoli
The Village Gardener, Inc
(650) 592-9440
frank@thevillagegardenerl.com

2010 CLCA State Board of Directors 

Associate Member Director
Tom Noonan, CID, CLIA
Ewing Irrigation Products
(916) 812-5034
tnoonan@ewing1.com

Co-Director of Chapter 
Presidents Council (North)
Michael Mitchell
MJM Lighting
(916) 501-5393
mjm@mjmlighting.com

Co-Director of Chapter 
Presidents Council (South)
Rene Emeterio, CLT
Specialized Landscape Management 
Service
(805) 823-5603
remeterio@slmlandscape.com

Executive Director
Sharon McGuire
CLCA Headquarters
1491 River Park Dr, Ste 100
Sacramento, CA 95815
(916) 830-2780 
sharonmcguire@clca.org

Central Coast Chapter 
Past Presidents

2009-2010 – John David, CLT
2007-2009 – Kelly Shaeffer
2005-2006 – Nikos Lynch
2003-2004 – Tom Reily
2001-2002 – Pete Gluhaich
1999-2000 – Steve McDonald, CLT-C
1997-1998 – Christopher Elliott, CLT
1995-1996 – Paul Iwanaga
1993-1994 – Jerry Allison
1991-1992 – Patty Dunks
1989-1900 – Brian Bisnett
1988 – John Battaglia
1987 – Irving K. Tamura
1985-1986 – John David, CLT
1984 – James Mendleski
1983 – Roy Pina
1982 – Craig E. Rogers
1980-1981 – Ron Mendleski
1979 – George Depesco
1978 – John Brauns
1976-1977 – J. Chris McIntyre
1975 – Don Ross
1974 – Ray Sumida
1973 – Henry Yaminishi

2010 CLCA Central Coast 
Board of Directors 
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President’s Message Andrew Tuckman, Chapter President, andrew.tuckman@visionrecycling.com

Happy Halloween! I hope you are 
enjoying the fall colors and getting ready 
for the Thanksgiving holiday. Maybe work 
is slowing down, but hopefully everyone 
is keeping busy through the last quarter. 

I want to welcome two new members 
to the Chapter Board: Dinah Irino from 
Floravista who will be the Director of 
Education planning our dinner meetings; 

and Matthew Romsa from Bamboo Pipeline 
as our Associate Member Rep who is eager 
to meet everyone and assist with events. 

Last week I attended the Chapter 
Presidents Council (CPC) meeting in 
San Diego. It’s a time when all of the 
presidents from each chapter come 
together for leadership training and 
education. At these events, updates and 
information from the State Board flow 
to the CPC Chairpersons, then to the 
Chapter Presidents and downward to the 
member base. At the forefront these days, 
has been a decision to rebrand the CLCA 
name and create a greater sense of value. 
I urge everyone to read State President 
Bob Wade’s article about hiring Mustang 
Marketing from southern California and 
what’s in store for the next three years. 

This will be the last President’s address of 

2011, as we transition into the New Year. I can’t 
help but ask myself, “Where did the time go? 
Has the work sustained us through the tough 
times and what will the next 12 months 
bring?” Certainly, it can only get better.

On December 2nd, CLCA will have 
a Water Management Certification 
Test & Workshop at the new Ecology 
Action headquarters in Santa Cruz. The 
Certification Program was started in 
2007 and helps reduce landscape water 
usage by using a water audit, budget 
and advanced irrigation technology. 
The program is designed for green 
industry professionals like landscape 
contractors ,  landscape designers , 
landscape architects, HOA property 
managers, water agency personnel, 
city water conservation personnel, 

–continued on page 9

IRRIGATION SUPPLY, INC.
“Great things are created with quality service”

Serving your irrigation needs since 1976

and ALL major manufacturers

Commercial and
Residential

•Drainage Supplies
•Erosion Control
•Pumps
•Sprinkler & Drip

Irrigation
•Landscape Lighting
•Contractor Referrals
•Delivery Available

831 - 394 - 4106
FAX 831-394-2011 • 420 Olympia Avenue, Seaside CA
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CLCA Hires Marketing Firm to Develop the CLCA Brand
By Robert Wade, 2011 CLCA State President

GardenAccents_SSad_311.pdf   1   3/9/11   10:55 AM

At the Summer Meeting in Oxnard, the 
State Board of Directors and the Chapter 
President’s Council unanimously approved 
going forward with a major Branding 
campaign to make membership in CLCA 
more important to our current and new 
members as well as our customers.

The board has decided to utilize the ser-
vices of a professional branding/marketing 
company to guide and assist us in this very 
large effort.

The Executive Committee began dis-
cussing the idea of hiring a Marketing 
Company about one year ago. We sent 
out Requests for Proposals to several that 
were recommended and the Communica-
tions committee narrowed the choices to 
a few companies, who were interviewed in 
Sacramento. Mustang Marketing, located 

in Thousand Oaks, was selected for several 
reasons. They have successful experience 
working with non-profit associations such 
as CLCA, they were recommended by a 
trusted source, and they have experience 
working with a large landscape company in 
California. Their first task was to do some 
basic background research. The research 
was done with random samplings of cus-
tomer groups and our own members.

The results were both positive and nega-
tive. Mustang’s phone calls and interviews 
showed that we do some things quite well 
but there are basic areas that are not being 
addressed in an effective manner.

Mustang’s preliminary research high-
lighted some common themes but there 
were two powerful themes that give us a 
sound and achievable place to start. For 

the consumers, residential and commercial, 
criterion for membership was a repeated 
response. Our internal customer, current 
members, showed that we do not put 
enough value on our membership to brag 
about it. There are some obvious signs of 
this. No CLCA logos on business websites, 
no CLCA logo decals on company trucks 
and business cards. One telling fact that 
came from the research was that of the 
companies that were called and the person 
who answered the phone was asked “does 
your company belong to CLCA?” The re-
sponse was 100% “I don’t know. Let me ask 
my boss.” This seems simple and basic, but 
it is a glaring example missed opportunities.

Our first branding/marketing efforts will 
be to clarify and add value to the CLCA 

–cont’d on page. 5
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Continuing Education Units, as a basic re-
quirement for membership in CLCA. This 
does not necessarily mean a formal edu-
cation at Cal Poly or similar universities. 
What it does mean is classes that CLCA, 
among others, will offer on business and 
other subjects that will make our members 
better landscape professionals.

We have a golden opportunity here.
Standards of Participation

We have a Participation Points program 
that is designed to promote participation in 
local and state events. This new program 
will be different. While still being worked 
on, some of the ideas have been attendance 
at one state meeting per year as well as one 
chapter meeting per quarter. These are 
examples. The idea is to promote an active, 
participating membership.

Acceptance of the Code of Ethics
We will develop a Code of Ethics that we 

can then promote to our customers. This 
will not be a large document. Mustang 
Marketing has suggested that it contain 
only three short statements, enough to 
fit on the back of your business card. This 
will immediately differentiate you from a 
non-member.

The Board of Directors and the Chapter 
Presidents Council have approved going 
forward with this very ambitious branding 
and marketing plan. We believe that it will 
take a large effort and several years. We 
also believe that this is the direction we 
must follow if we are to make member-
ship in CLCA a meaningful difference to 
our customers.

brand. This will be directed to our members 
first. As we develop criteria for members, 
create tag lines and “elevator speeches”, and 
institute a code of ethics that our members 
can refer to, we will be creating value for 
our potential customers and at the same 
time setting our membership apart from 
the other companies competing against us.

Mustang Marketing, using the results of 
their preliminary research and the unani-
mous approval from both the state Board 
of Directors and the CPC, has developed 
a basic framework that will move us to the 
next step in our process. They have identi-
fied three areas that we will concentrate on 
to build a stronger membership. 
Standards of Education

We plan on instituting a program of 
education, coupled with a requirement of 

Marketing Firm to Develop the CLCA Brand –cont’d from page. 4
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October 6, 2011 – Little Tampico , Soquel
Meeting was called to order at 12:05 p.m.
Roll Call: 

Andrew Tuckman, Chris Elliott, Regan 
Barry, John David and Laurie Reily
Treasury: 

Laurie passed out the Treasurer’s Report. 
See full Treasurer’s Report in this issue. The 
golf income and expenses were discussed 
and a comparison was provided between 
2010 and 2011. 
Board News:

The Minutes from last board meeting, 
September 8, 2011 were approved. 

Laurie agreed to be the “Project Assistant” 
which was discussed at the board meeting 
in September.  She will put  together binders 
for each event, what worked and what 

October Chapter Board Meeting Minutes
by Laurie Reily, Treasurer

didn’t, etc.  She will also compile a “Master 
Binder” that can be passed on to incoming 
Chapter Presidents. She will also create 
database lists for the committees. 

We will have a “Holiday Mixer” this year.  
John David is working on securing Hula’s 
Island Grill in Downtown Santa Cruz. 

We will also have a White Elephant “gag” 
gift exchange; the spending limit will be 
$10.00.  Date and time will be announced. 

Supplier Night will take place at the 
Seascape Golf Course in Rio Del Mar on 
Tuesday, March 27th. 

Fall Planning Session for 2012, discussed 
being held at Coastal Evergreen’s office in 
Scotts Valley. 
Open Board Positions:  

VP Scholarship/Education

VP Communications
Associate Member Rep

Board Meeting: 
Mark your calendars. Our next board 

meeting is on November 3 and will be at 
The Crepe Place in Santa Cruz at 12:00 
p.m. (lunch).  

Meeting adjourned at 1:00 PM
Please be sure to check the chapter website 

at www.clca.cc.org to download forms, 
including the Partners for Success enrollment  
form, and for any new events and changes 
in dates or locations.  

Bamboo Pipeline
Central Coast chapter – “Seascape”

August / December 2011
Quarter Page Ad – Vertical

3.625 x 4.625 inches

Buy Smarter;  
            Sell More

America’s Fastest Growing Green Goods Company.
Toll-Free: (888) 288-1619   Fax: (805) 764-2626
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Save Money While Receiving 
Uncompromising Quality and Service.
Bamboo Pipeline is the West’s Leading Distributor  
of High Quality Plants!
•	 Quality	Across	10,000	Varieties;		

Great	Looking	Results		
From	Day	One.

•	 Industry	Leading	Service		
and	Free	Deliveries

•	 Expert	Team	Behind		
Every	Order

•	 Web-Based	Selling		
and	Productivity	Tools

•	 Value	Pricing
Become a Bamboo Pipeline 
Landscape Professional Today!
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February 1–2, 2012 @ Los Angeles Convention Center

The Landscape 
Industry Show 
Is Your App To:

• Power up your 
sales

•  Profit from  
seminars with  
solutions

•  Experience Tech  — 
See it, touch it, 
click it

•  Make your phone 
vibrate with glee

• get you...

www.clca.us/lis

Register Online At: www.clca.us/lis

Partners For Success
Oak Level 
Ewing Irrigation . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                                (888) 711-7124
Hunter Industries. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                              (925) 567-7073
John Deere Landscapes . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                (408) 295-3376

Redwood Level 
Grass Farm . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                             (800) 529-6763
Imperial Sprinkler Supply . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                              (408) 217-7686
Landscape Contractors Insurance Services  . . . . . . .      (800) 628-8735 x540

Maple Level 
Greenstreak Landscaping . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                               (408) 848-8446

Partner With Us
The Central Coast Chapter’s Partners 

For Success program is a vital part of 
our organization. This is the time to 
consider getting involved for the 2012 
calendar year. What does it mean to us? 
Vital support of key Chapter events like 
Membership Night, the annual Beautifica-

tion Awards and the Golf Tournament, as 
well as important educational and enrich-
ment programs brought to the Chapter 
throughout the year.

What does Partners For Success spon-
sorship mean to your company? Sponsors 
benefit from valuable exposure to the 

community and the landscape industry 
in the positive light of being a foundation 
member of a professional organization. 
Partners qualify for free meals, award 
sponsorship and several different advertis-
ing opportunities as well. 

There are many levels in the Partners 
for Success Program. We encourage you 
to find one that is the right fit for your 
company. In addition to the Oak, Red-
wood and Maple levels of years past, a new 
Event Partner is being made available in 
2012. Please take a moment to look on the 
chapter web site, on the “Find Supplier” 
page (www.clca-cc.org/findSupplier.html) 
to find a full description of the Partner 
levels and the benefits of partnership. 

We look forward to your participation!
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Advertiser Index
B&B Small Engine Repair . . . . . . . . . . . . . . . . .                 (831) 476-6306
Bamboo Pipeline. . . . . . . . . . . . . . . . . . . . .                      (888) 289-1619
Central Home Supply . . . . . . . . . . . . . . . .                 (831) 423-0763
	 (831) 440-0763
Delta Bluegrass Co. . . . . . . . . . . . . . . . . . .                  (925) 389-3584
Ewing Irrigation. . . . . . . . . . . . . . . . . . . . . .                       (831) 656-9530
	 (831) 464-6777
	 (408) 848-5515
FX Luminaire . . . . . . . . . . . . . . . . . . . . . . . . .                          (800) 688-1269
The Grass Farm . . . . . . . . . . . . . . . . . . . . . .                       (408) 779-3148
Graniterock . . . . . . . . . . . . . . . . . . . . . . . . . .                           (831) 471-3400
	 (831) 768-2500
Greenfield’s Turf . . . . . . . . . . . . . . . . . . . . .                      (831) 674-3058
LCIS Insurance . . . . . . . . . . . . . . . . . . . . . . .                        (800) 628-8735
Martin’s Irrigation . . . . . . . . . . . . . . . . . . .                    (831) 394-4106
Perry Laboratory . . . . . . . . . . . . . . . . . . . . .                      (831) 722-7606
Vision Recycling. . . . . . . . . . . . . . . . . . . . . .                       (510) 385-0255

West Coast Turf. . . . . . . . . . . . . . . . . . . . . . .                        (209) 394-4904

September, 2011

Opening Balance:	 $14,377.09

Income:
Newsletter Advertising	 $70.00
Golf Tournament	 $1,160.00
Total Income:	 $1,230.00

Disbursements:
Board Meeting	 $59.91
Newsletter	 $697.95
Web Site	 $224.34
Office	 $9.41
Treasury	 $160.00
Golf Tournament	 $3,525.56
Total Disbursements:	 $4,677.17

Closing Balance:	 $10,889.92

Treasurer’s Report
by Laurie Reily, Treasurer
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President’s Message –cont’d

students in the landscape industry 
and anyone from the public concerned 
about saving landscape water. CLCA’s 
Water Management Certification program 
carries the WaterSense Label from the U.S. 
Environmental Protection Agency and is 
also approved for continuing education 
units by PLANET, Irrigation Association 
and The International Association of 
Arborculture. Check the calendar or 
chapter website for more information. 

Also, on Wednesday December 7th, 
our chapter will be having a casual, holiday 
get together at Hula’s Island Grill in Santa 
Cruz. This will be a chance to toast the New 
Year and celebrate our Chapter’s success. 
Check the calendar for information and the 
Constant Contact email blasts that go out. If 

you don’t receive these, please let me know.
This past weekend, I was part of a new 

Ocean Friendly Garden Walk series that 
took place in Carmel. The group consisted 
of landscape contractors, designers, vendors 
and home owners and it was led by Ramie 
Allard from Blue Door Garden Design. 
The goal was to educate the group about 
sustainable landscape practices and ocean-
friendly irrigation techniques. Robert 
Schuler, from Smart Water Irrigation 
Solutions, showed us two of his installations 
which incorporated permeable driveways, 
smart irrigation equipment and native 
gardens with Mediterranean accents. 
We also saw “rain chains” instead of 
downspouts and examples of “un-smart” 
irrigation techniques. The main lesson 

that The Surfrider Foundation has adopted 
is a slogan called CPR: Conservation, 
Permeability and Retention. Lawn signs are 
becoming available now for homeowners 
who want to show the community that their 
landscape meets the requirements for Ocean 
Friendly Gardens and incorporates all three 
principles. Look for them in your travels.

I welcome any feedback you have about 
the chapter or questions relating to State 
business. I am looking forward to 2012 and 
hope every member in the chapter gets value 
and education from their membership. 

Please remember to read the Constant 
Contact messages. They usually have 
important updates and timely information 
that is crucial for planning and forecasting. 

Have a great rest of the year! 

Recycled Landscape Supply
• Wood Chips: Blonde & Redwood
• Mulch: Wonder Mulch & Forest Floor
• Dyed Mulch: Mahogony, Black or Barnwood colors
• Compost: call for availability
• Organic Soil Amendment

Materials are available at the following locations:
• Buena Vista Landdll in Watsonville
• Ben Lomond Transfer Station
• Sun Street Transfer Station in Salinas
• Johnson Canyon Landdll in Gonzales

Supporting the 
landscape community 

in the San Francisco and 
Monterey Bay Areas

for 15 years

Processing Organics
into twelve 

renewable products

For product sales questions
please call Andrew Tuckman
(510) 385-0255
andrew.tuckman@visionrecycling.com



The CLCA Central Coast Newsletter
is published 10 times a year.
Copy and advertising deadlines are 
the 10th of the month preceding 
publication.
Printed inquiries may be mailed to: 

M/O Graphics 
519 Seabright Ave., Ste. 105
Santa Cruz, CA 95062
(831) 423-5268

Questions and submissions are 
welcome. Contact ki@cruzio.com.

CLCA Mission Statement
The California Landscape 
Contractors Association serves the 
interests of its members, promotes 
professionalism, and advances 
public awareness of the landscape 
industry.

CLCA Vision Statement
The California Landscape 
Contractors Association 
members will be recognized by 
the public as the best qualified 
professionals of the landscape 
industry.

About Us

Newsletter Advertising Rates
Rates per year (10 issues)
Size of Ad	 Members	 Non-Members
Business Card 	 $450 	 $600
1/4 (4.5” x 3.25”) 	 $700 	 $850
1/2 (4.5” x 7”) 	 $1300 	 $1450
Full page 	 $2600 	 $2750
Insert (1x)* 	 $300 	 $450
*Advertiser to supply 350 copies of insert.
Contracts and payments should be 
mailed to:

Laurie Reily, Treasurer
6749 E. Zayante Rd.
Felton, CA 95018

Phone: (831) 212-8944
Payable to: CLCA Central Coast Chapter


